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On the evening of April 8, 1999, along line of Town Cars and taxis pulled up to the Minneapolis
headquarters of Pillsbury and discharged 11 men who controlled America’ s largest food companies.
Nestlé was in attendance, as were Kraft and Nabisco, General Mills and Procter & Gamble, Coca-Cola
and Mars. Rivals any other day, the C.E.O.’s and company presidents had come together for arare,
private meeting. On the agenda was one item: the emerging obesity epidemic and how to deal with it.
While the atmosphere was cordial, the men assembled were hardly friends. Their stature was defined by
their skill in fighting one another for what they called “ stomach share” — the amount of digestive space
that any one company’s brand can grab from the competition.

Mudd then did the unthinkable. He drew a connection to the last thing in the world the C.E.O.’s wanted
linked to their products: cigarettes. First came a quote from a 'Y ae University professor of psychology
and public health, Kelly Brownell, who was an especially vocal proponent of the view that the processed-
food industry should be seen as a public health menace: “ As a culture, we' ve become upset by the
tobacco companies advertising to children, but we sit idly by while the food companies do the very same
thing. And we could make a claim that the toll taken on the public health by a poor diet rivals that taken
by tobacco.”

“If anyone in the food industry ever doubted there was a slippery slope out there,” Mudd said, “I
imagine they are beginning to experience a distinct diding sensation right about now.”
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