
Do You Like ‘Dogs Playing Poker’? Science Would Like to
Know Why
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If you’ve ever wondered whether the title on a work of abstract art — say “Blue No. 2” — influences how
you feel about it, you’ll be intrigued by a new study from the University of Pittsburgh. Researchers
there found that people prefer works with straightforward titles like “Curved Lines” or “Dots of Color”
to those with figurative titles like “Ice Dancing” or “Sabotage.”

Another study released last month by psychologists at Boston College found that a big reason people
favor an artist’s work over an identical copy is their belief that some essence of the artist is left behind
in the original.

“Philosophers have grappled with questions about the arts for centuries, and lay people have puzzled
about them too,” Ellen Winner, a Boston College professor who led the study there, said. “Now,
psychologists have begun to explore these same questions and have made many fascinating discoveries.”
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